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® TACTICS TO
INSTANTLY IMPROVE
YOUR NEWCOMER
STRATEGY

Large organizations with established newcomer
strategies can distinguish themselves in the
market by spotlighting and addressing
uncovered gaps in the market.

HYPER LOCAL MARKETINC

Empower stores and branches with tailored
support teams reflective of local diversity,
while pairing advisors with customers based
on shared ethnic backgrounds for a
personalized touch.

IMPACTFUL PARTNERSHIPS

By teaming up with organizations like Achev,
TRIEC, and Newcomer Women's Services
Toronto, you can increase your brand
recognition and support newcomers during
their early stages in Canada.

Conduct research to anticipate and fulfill the
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| —© 8 — evolving needs of newcomers as they

\ @@E)Q O =55 navigate life milestones in Canada, ensuring
@@C% v your organization provides seamless

support every step of the way.

COINC BEYOND THE
BASICS

Elevate your offerings by revamping U '
distribution channels, enhancing customer l
‘(

support, refining website experiences, and
providing comprehensive newcomer
education, setting a new standard in the
industry.

DIVERSE LEADERSHIP

@ &9‘«‘ Having newcomers in the leadership team
yoo can promote innovation and help execute
- ' newcomer strategy.






